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BACK-TO-BACK OUTINGS

12%

Back-to-Back
Surveillance
Outings
Increase the
Likelihood of
Getting Active
Video By 8%

64%

B2B Non-B2B



FULL-DAY VS. HALF-DAY SURVEILLANCE

Hours Cost Containment
$1.000
Perceived Cost

Containment
of $500

$500

8 HRS 2 <4 HRS



FULL-DAY VS. HALF-DAY SURVEILLANCE

Video % By Hours
62%

46% \/
In Video

16%

8 HRS 2 <4 HRS



FULL-DAY VS. HALF-DAY SURVEILLANCE

Vid o0 Minutes
By Hours

9x More Video
Minutes

8 HRS 2 <4 HRS



DETERMINING SURVEILLANCE VALUE

Surveillance Cost vs.
laims Cost' ont inment

COSI m SAVINGS
$9,000

Full Days:
9:1 ROI

$1,000

8 HRS 2 <4 HRS



MULTIPLE SURVEILLANCE OUTINGS

Surveillange Costiws.
laims Cast Containment

m SAV NG COST
Full Days: o S
$24,000 in
Savings
$3,000
E—

8 HRS 2 <4 HRS
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